DES 225 : HISTORY & DESIGN OF TYPOGRAPHY

DESCRIPTION / COURSE OBJECTIVES®

Typography History & Design through application of principles, practices, skills, and work-flows. The objectives and
cutcomes of the course include but are not limited to:

1. The ability to solve communication problems by This process wil. prepare students for further studies by
developing typographic skill-sets: problem providing a basic understanding of the design process
identification, research and documentation strate- as applied to graphic design. Throughout the course, the
gies, analysis and iterabion technigues, prototyping,  instructor will lecture/workshops on key concepts and

testing, and constructive critique of outcomes. techniques to support on-going project work.

2. The ability to create and develop wisual forms in
response to communication problems, includingan | ;55n completion of this course, students will have:
understanding of typographic principles cf visual

organizationjcomposition, inf gion hierarchy, 1. Greater awareness of relevant criteria for typo-

symbolic representation, assthetics, and the graphic af'd imagery d“i_sm across design _
construction of meaningful imagery with type. systems; in particular, heightened understanding
) o of and appreciation for the designer's role as editor
3. An understanding of essential industry tools and and/or author of visual communications.
technologies, including their roles in the creation,
reproduction, and distribution of visuzl messages. 2. More playful, menm‘ngful and appropriate explora-
Tools and technolegies include, but are not limited tions in knowing, thinking about, ""d. usage of con-
to, drawing, offset printing, photography, on-de- Ftptual. c.ontaxtual and communication problems
mand object printing, time-based and interactive in design in """‘,l and typographic design and
media, and emerging methods of reproduction. image design specifically.
4. To learn to define, describe, and respond to 3. Greater control and more effective use of typog-

raphy and image in context with each other, with

audiences and contexts, which communication
emphasis on how each alters the dynamics of the

solutions must address, including recognition of

the physical, cognitive, cultural, and social human other and the whole.
factors that shape all design decisions. 4. Clearer and more articulate criticism in knowing.

5. An understanding of basic work-flow practices, thinking abcut, and usage of design in general and
including the ability to organize design projects in typographic design and image design specifically.
order to work productively and communicate with 5. Engaged in substantive dialogue, actively listen and
clients and vendors using design vocabulary. contribute to exchanges of ideas.

8. Greater control and more effectwve use of general
design tools as well as specific typographic design

This course seeks to familiarize students with the Graphic
and image design tools.

Design field in general and assign hands-on experience

with the creation and design of communications proj- 7. Greater knowledge of, and appreciation of the con-
acts, While learning professional-level software applica- straints of the course, projects, and the student’s
tons, students will develop their aesthetic values, con- time.,

ceptual, critical skills as media creators and producers.

* Adapted fom ¢ beisfing paper produced by the A=weican mstiue of Seaphic Arls [AGAR) and e Notione Association of Schools of At and Oewign [Nasas)
an standards ond guickings for grophic design edecation
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October 25 | weex g THE DISORDER OF THINGS
Presentation: Chapter & keynote

Due for Critique: Assignment »2: Poster/signage/space series of 4
formats.

Oue: Pick-a-prompt: p. 187 class participation #4

Reading: Typography: Graphic Design in Context (p.222-256)
Vocabulary Primer: Yypography: Graphic Design in Context (p.224-
227)

November1 | weex 10 VOTE 2016
Ongeing studio time and individual meetings for feedback.
Benchmark #»* deliverables announced.

November 8 | weex 11 VOTE 2016

Ongeing studic time.

Benchmark »2 deliverables announced.

Due: Benchmark »7 deliverables (to be determined).

November1s | weex12 VOTE 2016

Ongoing studic time.

B8enchmark »3 deliverables announced.

Due: Benchmark »2 deliverables (to be determined).

November 22 | week 13 VOTE 2016
Ongeing studic time.
Due: Benchmark #3 deliverables (to be determined).

November 29 | week 14 VOTE 2016
Uploads to on-demand publisher. MANDATORY CLASS.

December 6 | weex1s VOTE 2016
Individual conferences. Individual meetings; bring all projects.
Times to be determined.

December13 | weex16 VOTE 2016
Final mondatory presentation during EXAM TIME.

CPHOGIEssOE JTEARNEY TRIRSTEOLS ° LA L) LRAFM T OINIDAVATION coNL



